
Project Budget
2008/2009

Coop Project; Meetings and Conventions Advertising with Travel Montana

State Tourism Funds Other Funds Total
PROFESSIONALSERVICES:
Project Management $340 + $0 = $340.00
Creative Services $850 + $0 = $850

$0 + $0 = $0
$0 + $0 = $0

TOTAL $1,190 0.00 1,190.00

MARKETING/ADVERTISING:
Media Placement $2,310 + $0 = $2,310

$0 + $0 = $0
$0 + $0 = $0

TOTAL $2,310 $0 $2,310

OTHER:
$0 + $0 = $0
$0 + $0 = $0

+ $0 = $0
+ $0 = $0

TOTAL $0

REGION/CVB           
PROJECT TOTAL $3,500
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CLIENT:  TRAVEL MONTANA 

DATE:   JUNE 13 , 2008 

CAMPAIGN:  FY09  MEETINGS & CONVENTIONS ONLINE CO-OP PLAN 

JOB #:   TMMC-080002 
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Trave l  Mon tana  Meetings  & Conven tions  has  researched  po ten tia l  on l ine 

adver t is ing  oppor tuni t ies  wi th  a  new st ra tegy  in mind  that  w i l l  increase  

awareness  o f  Mon tana  among meeting  and conven t ion  p lanners  in the 

Seat t le , Spokane , and  Minneapol is /St . Paul  markets .  These  marke ts  were  

chosen  because o f the added  exposure th is  campaign  wi l l  receive  by 

capi ta l iz ing  on the awareness  crea ted  by  Travel  Mon tana’s  Consumer  ef for ts  

from prev ious years .   The of fers  are  l is ted  be low  f rom the  least  expensive  

CPM to  the  mos t  expensive CPM.1 

 

Dead l ines  for  a l l  adver t is ing opportun it ies  l is ted  below  are  as  fo l lows: 

 

Space  Reserva tions :  July  11 ,  2008 

Mater ia ls  Due :   July  25 ,  2008 

 

Please  con tac t Jac lyn  Bu tcher  a t Mercury  to  reserve  space  (406-586-2280  

or  jac lyn.bu tcher@mercuryads .com) .   Spec if i cations  w i l l  be  prov ided to each  

region /CVB/ho te l ier  once  the  space  has  been  reserved .   Mater ia ls  should  be  

sent  to  Mercury.    

 

Co-op Opt ions: 

 

+  Twin Ci t ies Business Banner Ro ta tion 

+  Assoc ia tion  News  direc t  ema i l  to  qual i f ied  subscr ibers 

+  Corporate Mee tings  & Incen tives Banner Ro tation 

+  Northwes t  Mee tings  & Even ts  Banner  Ro ta t ion 

                                                   
1 CPM – Cost per mille – Cost per 1,000 viewers of the ad 
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Twin Cit ies Business  Magaz ine 

 

Twin Ci t ies Business Magaz ine  is  a  mon th ly  publ ica tion  wi th a c ircu la tion o f 

32,966  and  is  d is tr ibuted  throughou t Minneso ta .   Th is  magaz ine  features  

prof i les on  area  bus iness  and  bus iness people,  repor t ing on  trends tha t 

af fec t  local  bus iness,  and  ins ight  and  s tra teg ies for  bus iness  owners .   

Tcbmag.com c lose ly  paral le ls  the  pr in t  vers ion,  wi th sect ions  that  h ighl igh t  

People & Companies ,  Industr ies  & Trends  and Ideas  & Op inions .  The Sta te  

would purchase  the  top  leaderboard  ro tat ion  for  the  months of  Augus t , 

March and  June  to  coinc ide  wi th  Trave l  Mon tana’s  recommendation  for  the  

pr in t  advert is ing  oppor tun i t ies . 

 

Trave l  Mon tana  wi l l  pu rchase a leaderboard banner ro ta tion tha t wi l l  serve  

up approx imately  30 ,000  to ta l  impress ions  a t  a  cos t  o f $1 ,512 .00  for  the  

months of  Augus t , March  and June .   The  30 ,000  impress ions  would  then be  

div ided  among the  Sta te  and  any  in teres ted par tners  in  increments  of  7 ,500 .   

 

Advert is ing Cost:  

 

$378 .00 for  7,500  impress ions  served  up  on  a ro tat ion  bas is  for  mon ths  o f  

Augus t 2008 , March  2009  and June  2009. 

CPM ($50 .40)  

 

 

Associat ion News D irect  Emai l 

 

Assoc ia tion  News  is  a na tiona l pub l icat ion  w i th  a  c ircula t ion  o f  40 ,000  and  

an on l ine da tabase  o f  42 ,000  to  wh ich  month ly  newsle t ters  are sen t .  In  

addi t ion  to  the  newslet te r ,  opt- in  subscr ibers can be  sen t  emai ls  from 

Assoc ia tion  News  on  behal f  o f  advert isers .   The Sta te has  purchased a  

direc t  ema i l  to  approx imately  4 ,000  op t- in  subscr ibers  in  the  West  for  the  

past  two  years  in  th is  fo rmat .   This  ema i l  per formed very  we l l  for  the  Sta te ,  

so to  keep  th is  re la t ionsh ip  go ing  w i th  the  Associa tion  News  onl ine  

subscr ibers , we  wi l l  send  the  ema il  again in  March 2009. 
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The  Sta te  w i l l  purchase  a  direc t emai l  to  4,000 qua l i f ied subscr ibers  w i l l  

cost  the  s ta te  $1,142 .40.   The  Sta te’s  message wi l l  anchor  the  page  w ith  a  

header and  the sect ion below  would  be  div ided in to  three  ava i lable  spaces  

for  adver tor ia l  messages  or  specia l  o ffers .  To v iew  an examp le  o f las t  

year ’s  d irec t emai l  tha t  Travel  Montana  purchased  along w i th  3  co-op  

par tners ,  p lease  con tac t Jac lyn  Bu tcher  a t 406-586-2280  or  

jac lyn.bu tcher@mercuryads .com.  

 

Each par t ic ipa ting  par tner  wi l l  receive space  for  a  thumbna i l  pho to , a 

head l ine , body  copy  o f up  to  30  words  and a  trackable l ink  to  the ir  websi te . 

 

Advert is ing Cost:  
 

$285 .63 for  4,000  impress ions  o f  s l ide  and  copy wi th  l ink  

CPM ($71 .40)  

 

 

Corporate Meet ings  &  Incentives 

 

The meet ingsmagaz ines .com is  the onl ine home for  a l l  Meet ingsNet  

publ ica tions  inc luding Corpora te  Meet ings  & Incent ive  Trave l .   The  s i te  

receives  14 ,628 unique  v is i tors  per  mon th  and o f fers  meet ing  so lu tions  for  

meet ing  p ro fess iona ls  look ing fo r  in format ion  and supp l iers  on l ine.   The  

Sta te  would purchase  the  top  leaderboard  ro tation  for  the  months of  

November 2008 and  March 2009  to coinc ide with Travel  Montana ’s  pr int  co-

op op tions  in  th is  pub l icat ion . 

 

Trave l  Mon tana  wi l l  pu rchase a two-month  leaderboard  banner  ro ta tion  tha t  

wi l l  serve  up  approx imate ly  48 ,000  impress ions over  the  months  o f  

November and  March at  a cost  o f  $5,160 .96.   Par t ic ipa ting  par tners  may  

purchase impress ions in  increments  o f  12 ,000 tha t  w i l l  be  served up  over  

the  two  month  t ime  f rame. 
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Advert is ing Cost:  

 

$1,290 .24  for  12 ,000  impress ions served  up  on a ro ta tiona l bas is  for  months 

of  November  2008  and  March 2009. 

CPM ($107 .52)  

 

 

 

 

Northwest  Meet ings  &  Events   

 

Nwmeetings .com is  the  corresponding  websi te to  the  pr in t  publ ica tion,  

Northwes t  Meet ings  + Even ts.   This  is  a  quar ter ly  pub l ica t ion  d is tr ibuted  to  

17,000  meet ing planners ,  profess iona ls ,  re levant  con ferences  and even ts ,  

and  members of  a  var ie ty  o f  mee ting  and  travel assoc ia tions.   The  audience  

of  th is  publ ica tion  is  sma l l  to  mid- leve l  mee ting planners in  the  Pac if ic  

Northwes t  reg ion ( inc lud ing  Wash ing ton,  Oregon , Idaho,  Alaska ,  and Br i t ish  

Columbia) .   The  State wou ld  purchase the top leaderboard  ro ta t ion  for  the  

4 t h  quar ter  o f  2008  and  the  1s t  quar ter  o f  2009 to  co inc ide  wi th Mercury ’s  

recommendation fo r  the Winter  and Spr ing fu l l  page  pr in t adver t is ing 

oppor tuni t ies.   

 

The  Sta te  w i l l  purchase  a  banner  ro tat ion  tha t wi l l  serve  up  approx imately  

20,000  impress ions  for  the  Fal l  (Nov-Jan)  2008 and  Win te r  (Feb-Apr)  2009  

for  $2,240 .00.   These impress ions  w i l l  be  d iv ided  among the  Sta te  and any  

par t ic ipa ting  par tners in  increments  o f  5 ,000  impress ions . 

 

Advert is ing Cost:  

 

$560 .00 for  5,000  impress ions  served  up  on  a ro tat ional  bas is  for  mon ths  o f  

November 2008 – Apr i l  2009. 

CPM ($112 .00)  
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